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Hall of Fame Honor 
For Lafayette Allen, Jr. 

Lafayette Allen, Jr., left, was recently inducted into the Detroit Bowlers Hall of Fame. 
Allen, a long time member and director of Associated Food Dealers, is shown receiv-
ing his Hall of Fame plaque from John Gavie, president of the Detroit Bowlers Associ-
ation. He was honored for his long-time dedication to bowling and his tireless efforts 
to bring deserved recognition to the high-caliber standard of bowling in the black 
community. The induction was made at Cobo Hall, in Detroit. 
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He Fought Pickets 
- With "Pickets" 

When business began dropping off at Jerry Preston's newly-opened 
super market in Burbank, California, because of union picketing -
he instituted a daring counter-strategy. Preston hired his own sign 
carriers to join the parade. His "pickets" carried large, hot-price 
signs such as "bread 15¢", "melons 19¢" and "corn, six ears $1". 

At first, customers were a bit confused by the intermingled 
picket line, but apparently the unusual scene attracted a lot of peo­
ple, since Preston reported his volume tripled. 

The retail clerks union eventually withdrew its pickets. 

Associated Food Dealers of Michigan and The Food Dealer magazine are affiliated with and have a good working relationship with the following professional 
organizations: Food lv1arketing Institute; U.S. Chamber of Commerce; Michigan State Chamber of Commerce; Greater Detroit Chamber of Commerce; Ameri­
can SOCiety of Association Executives; Association of Executives of Michigan; Association Executives of Metro DetrOit; The White House Conference On 
Small Business; The Michigan Conference On Small Business; New Detroit, Inc.; and The Detroit Press Club. 
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INDUSTRY RECIPIENTS of AFD Distinguished Service Awards. Left to right, top row: Ed Wi l lenborg, Acme Food Bro-
kerage; and Bill Viviano, Prince Macaroni . Midd le row: Frank Harrison, Wonder Bread; Stuart Gott l ieb, who represented 
his father, Simon Gott l ieb, Monarch Packing Company; and Wi l l iam O'Connor , O 'Donne l l Import ing Company. Front 
row: Jamal Shallal, Great American Foods, Michael George, Melody Dairy, who was named Man of the Year; and Stuart 
Franks, who represented John Irvine, Super Food Services. 

Over 700 Attend AFD's 
17th Annual Awards Night 

In a colorful event that grows in 
numbers and prestige each year. 
Michael George, president of Melody 
Farms Dairy, was honored as the 
Michigan food distr ibution industry's 
1981 Man of the Year by Ihe Associ-
ated Food Dealers at their 17th An-
nual Awards Night which was held at 
The Royalty House in Warren. More 
than 700 persons attended the color-
fu l e v e n t , w h i c h i n c l u d e d d is-
tinguished guests: Secretary of State 
R ichard A u s t i n ; Senators Dave 
Plawecki, Bill Huffman, Art Miller and 
Kerry Rammer; Representatives Cass 
Ogonowski, fed Stopczynski and Stan 

Stopczynski; Detroit Councilpersons 
Mary A n n M a h a t t e y and Dave 
Eberhard; and Detroit District Court 
ludge Tom Van Tiem. 

In addit ion, AFD presented 14 
other Distinguished Service Awards. 
The honorees and their respective 
categories are: 

Edward Wi l l enbo rg of Acme 
Food Brokerage, the broker award; 

|ohn Irvine of Super Food Ser-
vices, the wholesaler award; 

Bill Viviano of Prince Macaroni 
of Michigan, the manufacturer award; 

Wil l iam O'Connor of O 'Donnel l 

Import ing Company, the beverage 
distributor award; 

Simon Got t l ieb of Monarch 
Packing Company, the wholesale dis-
tr ibutor award; 

Frank Har r i son of W o n d e r 
Bread, the driver-salesman award; 

lamal Shallal of Great American 
Foods, Detroit, was Ihe recipient of 
Ihe independent retailer award; 

and Paul Borman, of Farmer lack 
Super Market, the honoree in the 
chain retailer category. 

Ihe fol lowing were presented 

(cont inued on page 10) 
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Hiram Walker Cordials. 
Where there's no end to great taste. 

Help yourself to Hiram Walker Cordials in a new size. 
They're delectable. Affordable. And available. 

Peppermint Schnapps, 60 proof; Amaretto & Cognac, 50 proof; Amaretto Crema Liquore, 50 proof; 
Hiram Walker and Sons, Inc., San Francisco, California. © 1981 Hiram Walker and Sons, Inc. 
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The President's Message 
TONY M U N A C O 

AFD President 

OPTIMISM ESSENTIAL 
TO SURVIVAL AND GROWTH 

With the nation's and the state's economy 
sputtering along at the present time, it is im-
portant for food retailers, wholesalers and 
manufacturers to remain optimistic and per-
form your tasks and provide services in a 
competitive manner utilizing the highest of 
standards. 

With this type of positive attitude, when 
the economy turns around, and we are confi-
dent it wil l, you wil l be in a stable position to 
experience a badly needed growth period. 

Re-capping the economy as it affects our 
industry, according to reports and statistics by 
our own Associated Food Dealers, we find the 
following taking place: 

1. Retail sales are down about nine per-
cent. Surely this is not a healthy situation, but 
with the coming holiday season, we hope it wil l 
turn around. 

2. Rising operating costs. It takes more to 
run a business today than ever before, and it is 
difficult when sales and profits are down, what 
with rising energy and labor costs, it is tough 
just to "stay in business." 

3. The high cost of borrowing money has a 
noticeable impact on present or future expan-
sion plans, with the prime rates running above 
19 percent at the present. 

4. People have changed their buying and 
eating habits. Instead of stocking up on 
specials and other need products, the con-

sumer is simply sticking to the "basics." 

5. Although no one usually likes to talk 
about it, it is a fact that the population in the 
Detroit area, and in Detroit in particular, is 
declining. People are moving out of state. 

6. Not only are retailers competing with 
retailers, both independents and chain stores, 
but we also have to compete more and more 
with the fast foods restaurants for the food 
dollar. 

7. General inflation is not helping the 
situation, either. Although we have fallen from 
double-digit inflation, the rate still remains 
high. 

8. Unemployment in the Detroit area, and 
other urban cities of Michigan as Flint, 
Saginaw, Lansing, etc., have a severe impact on 
our local economy. What we need in this 
respect are more jobs, so more people would 
be in a position of helping turn our economy 
around. 

9. Competition has been healthy in our 
industry, and that's good. Coupled with sup-
ply and demand, the consumer is still paying 
lower prices for food than in other parts of the 
country. 

The main message here is that even 
though times are tough, you must "hang in 
there." Times wil l get better, and we will 
hopefully all be able to prosper together . . . 
business, the consumer and labor. 
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7ι( & Μ** 
THE HOUSE OF FINE WINES 

The Finest Selection of Wines from Around the World 

Master Distributors in Michigan for Stags Leap Cellars (California) 
Borgogno (Italy) 
Romano-Cucamonga (California) 
Hanns Kornell Champagne (California) 
Rallo-Segesta 
Cora Asti Spumante (Italy) 
Cora Vermouths (Italy) 
Rallo-Marsala (Italy) 
Villa Banfi (Veronese, Italy) 
Riunite Lambrusco (Italy) 
Alexis Li chine Wines & Selections (France) 
Patriarche (France) 

Pommery 8- Greno Champagne (France) 
LaVan Champagne (New York) 
Schmitt & Sohne (Germany 
GoldenBishop Liebfraumilch (Germany) 
Joseph Wehr (Germany) 
Hans Mayer (Germany) 
Gold Seal (New York) 
Bell'Agio (Italy) 
San Martin (California) 
Blue Angel Liebfraumilch (Germany) 
Sou vera in (California) 
Bollinger Champagne (France) 
Kriter-vin Mousseaux (France) 
Chanson (France) 
St. Raphael Aperitif (France) 
Henri Merchant (New York) 
Prats Freres (France) 
Havemeyer (Germany) 
Dei η hard (Germany) 
Meiers (Ohio) 

Very good selection of Premier Grand Cru Wines of Bordeux and Great Estates of Germany 

LOCAL DISTRIBUTORS: 
Macomb County - Van Hollenbeck Dist., 800-552-6240 Toll Free 
Oakland County and Western Wayne County - Van Hollenbeck, Dist., 800-462-7660 Tol! Free 

873-0992 Kowalski Dist Manistee (616) 
662-9592 Kozak Dist Hamtramck . . . .(313) 
782-8179 Latocha Beverage Ludington (616) 

Abe Cherry, Dist. . . . . . Detroit (313) 
Arbor Beverage Ann Arbor (313) 
Anderson Dist. Co Jackson (517) 
Beaudoin Beverage Stephenson . . . .(906) 753-4725 
Bellino's Quality Bev., . . Trenton (313) 675-9566 
Central State Dist Mt. Pleasant (517) 773-9027 
Central Beverage Cadillac (616) 775-2466 
Century Beverage Flint (313) 743-7700 
D-BDist Bay City (517) 686-1690 
Dixon Dist Traverse City . . .(616) 947-0020 
DravesDist Bad Axe (517) 269-8581 
F & F Dist Muske-gon Hts. . .(616) 733-2280 
Four Season Dist Iron Mountain . .(906) 774-6373 
Griff in & Templeton Dist. West Brach (517) 345-0540 
Huron Dist Cheboygan (616) 627-2191 
John Nate Beverage . . . . Dowagiac (616) 782-2566 
John Gatiss Dist Munising (906) 387-2024 
Kent Beverage Grand Rapids. . .(616) 538-2850 

Lipinski Dist Escanaba (906) 
Lyle Ell iott & Sons . . . . Owosso (517) 
Marchetti Dist SaultSte. Marie. .(906) 
Modern Beverage Holland (616) 
Paw Paw Wine Dist Kalamazoo (616) 
Peterlin Dist Calumet (906) 
Petipren Dist Port Huron (313) 
Pisarii Dist Ironwood (906) 
C. Riffel & Sons Saginaw (517) 
Robinette Dist Adrian (517) 
St. Clair Dist Port Huron (313) 
Tri-City Beverage Marquette (906) 
Verderese Dist Lansing (517) 
Zaiger Beverage Alpena (517) 

723- 2401 
925-3220 
843-8111 
786-3121 
725-2717 
632-2321 
392-3533 
657-6105 
337-0213 
364-6011 
932-9722 
752-8365 
265-6248 
982-8534 
226-8811 
489-9455 
356-9036 

Now Two Locations to Serve the Retail Licensee: 60 N. Rose, Mount Clemens - 2720 Auburn Court, Auburn Heights 
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Off The Deeb End 
EDWARD DEEB 

AFD Executive Director 

IMPACT OF MANDATORY 
DEPOSIT LAW IS DEVASTATING 

Later this year, Associated Food Dealers 
has been asked to make a special presentation 
to a national Food Marketing Institute con-
ference to relate the impact of Michigan's man-
datory returnable container law on retailers, 
bottlers, brewers and distributors. 

We plan on documenting the industry's 
side of the issue, and detailing the devastating 
impact this beverage law has had in Michigan. 

While the industry has worked hard to 
comply with the law, based on state govern-
ment reports and figures issued, one would 
think the law was the best thing to happen in 
Michigan. And besides, the news media in 
Michigan has been most reluctant to "do its 
homework" and tell it like it is. 

The fact of the matter is that the mandato-
ry beverage law in Michigan is costing our total 
industry over $300 mi l l ion just to comply wi th 
the law, and handling the volume of returnable 
bottles and cans which are returned. 

We wi l l report that soft drink sales have 
dropped by some 11 mi l l ion cases a year since 
the law took effect in 1978, and beer sales are 
down by five mi l l ion cases annually due to this 
law. Not to mention that the State of Michigan 
itself is losing $2 mil l ion a year in beer excise 
taxes due to the decline in beer sales. 

AFD wi l l also document statistics showing 
where it is costing the industry over $1.10 a 
case JUST TO HANDLE returnable containers. 
This does not include the inflation rate, the ris-
ing cost of labor, the cost of money, the normal 
increases in product costs passed on to 
retailers from the distributors, etc. 

We wi l l also show where prices per case 
of soft drink and beer in Michigan is averaging 
between $2.80 and $3.40 per case more than in 
the neighbor ing states of Oh io , Indiana, 
Wisconsin and Illinois, because we as industry 
have done our homework here. 

These are facts that are not being reported 
to the public by Michigan's news media. In 
fact, where possible, the media is either ignor-
ing this issue, or editorial izing against the in-
dustry's side. 

It is interesting to note, that while area 
news media ignores the facts, news media 
representatives from other states have been 
regularly coming into the state, seeing for 
themselves, and reporting the facts to their 
people. 

If only we in Michigan can modify the 
beverage law, to emulate one that is far better 
and more effective than our's (Washington), 
the citizens and industry could work for the 
same goals of keeping our env i ronment 
cleaned without the high cost. 

What is interesting is that if you remove all 
beverage container litter from the roadsides, 
we wi l l have only improved the total litter 
problem by 14 percent, which means our law 
does not even deal wi th 86 percent of the litter. 
Further, beverage litter only amounts to some 
five percent of the total solid waste in our state. 

Isn't it interesting that it is costing our in-
dustry $300 mi l l ion a year to deal with only 14 
percent of the litter, or only five percent of the 
solid waste . . . and our news media refuses to 
report this important story to their readers or 
audience? 
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+ ANNOUNCING THE NEW + 
ASSOCIATED FOOD DEALERS-SPONSORED 

FIRST-AID KIT PROGRAM FOR 
YOUR STORES OR COMPANIES 

T h e 3 W K i t T h e 7 W K i t 

The 3W provides first aid coverage for up to 100 
employees. A rubber gasket along the inner edge 
prevents water, dust and air f r o m entering and 
affecting its contents. 

Pr ice pe r u n i t $ 6 5 

COMPLETE K I T 

The 7W provides f irst aid coverage for 15 employ-
ees. The contents wil l control and sustain various 
types of common injuries. 

Pr ice pe r u n i t S35 

COMPLETE K I T 

B o t h o f t h e s e h a n d s o m e u n i t s a r e u p d a t e d t o m e e t c u r r e n t r e q u i r e m e n t s 

a n d r e c o m m e n d a t i o n o f b o t h O . S . H . A . a n d M . l . O . S . H . A . A t t h i s s p e c i a l p r i c e , 

t h e y a r e a M U S T f o r t h e s a f e t y o f y o u r b u s i n e s s o p e r a t i o n . 

(NOTE: Complete refil ls of the contents are also available!) 

S P E C I A L O R D E R F O R M " 7 " 7 7 — 7 ~ Γ — " Γ 
(Pr ices g u a r a n t e e d t h r o u g h D e c e m b e r , 1982) 

N u m b e r o f t h e 7 W F i rs t A i d K i t ( s ) @ $35 .00 a k i t $ 

N u m b e r o f t h e 3 W F i rs t A i d K i t ( s ) @ $65.00 a k i t $ 

N u m b e r o f Re f i l l s f o r t h e 7 W K i t @ $22 .50 a re f i l l $ 

N u m b e r o f Re f i l l s f o r t h e 3 W K i t @ $37 .50 a re f i l l $ 

NOTE: Pr ices are F.O.B. Assoc ia ted Food Dealers Off ice — Detroi t T O T A L $ 
(Plus Michigan 4% Sales Tax) 

STORE/COMPANY 

ADDRESS 

CITY m _ _ _ _ STATE ZIP 

S I G N A T U R E : PHONE _ _ _ _ _ 

CHECK ONE: • We wi l l pick up the units when ready, please phone. 

| ~*j Please ship to us, C.O.D., at the above address, via U.P.S. 

M A K E CHECK P A Y A B L E A N D M A I L WITH F O R M TO: ASSOCIATED FOOD D E A L E R S 

125 W. 8 M I L E R O A D 

D E T R O I T . M I C H I G A N 48203 
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AWARDS 
( f rom page 4) 

wi th Distinguished Service Awards 
from the communi ty for outstanding 
service to AFD, the total industry and 
the general public: 

Wil l iam Lucas, Wayne County 
Sheriff; 

Gil DiNel lo, State Senator; 

Michael O'Brien, Stale Senator; 

Walter (Buzz) Luttrell of WXYZ-
TV, Channel 7; 

Louis Stephen of Stephen's Nu-
Ad; 

and .-Samuel Logan of the 
Michigan Chronicle newspaper. 

The awards were presented by 
AFD's president Tony Munaco, Ed 
Deeb and Harvey Weisberg, assisted 
by AFD chairman Jerry Yono. Phil 
Lauri and Larry loseph, who did a 
superb job, were the banquet chair-
men. 

Mike Bixler, vice-president of 
the Detroit Food Brokers Association, 
reiterated the importance of our in-
dustry working together. He com-
mended AFD on taking time to honor 
those deserving of recognition, and 

assured the audience AFD and DFBA 
wou ld continue to work closely on 
the various issues confront ing our 
industry. 

The DAGMR was represented at 
the speakers table by its president. 
Chuck Balcheller. 

Mich igan Court of Appeals 
ludge George N. Bashara, |r., reflected 
on the tremendous growth of AFD 
over the years, and praised AFD for 
taking the initiative to honor their 
peers in the industry. The AFD, in 
turn, presented a special award to 
Judge Bashara for the active interest 
he has taken to work wi th us over the 
years. 

• · · 
AFD thanks the fol lowing com-

panies for contr ibut ing to the great 
success of Ihe awards banquet: 

Coca-Cola Bot t l ing Company 
for sponsoring ihe cocktail hour along 

wi th other AFD friends; Better Made 
Potato Chips, Kar-Nut Products, 
Borden Company and Kraft Foods, for 
providing the snack foods and chip 
dips; O 'Donnel l Importing Company 
for the dinner wines; Awrey Bakeries 
for the lovely sweet table; The Detroit 
News and Detroit Free Press for the 
photography; Art Robbie and Lloyd 
O'Donnel l of ihe Hiram Walker Com-
pany for their fine assistance; and 
Anheuser Busch, Inc., G. Heileman 
Brewing Company, Detroit Coca-Cola 
Bot t l ing Company, Everfresh Juice 
Company , Faygo Beverages, Mil ler 
Brewing Company, Pabst Brewing 
Company, Pepsi-Coia Bottling Group, 
S c h l i l z B r e w i n g C o m p a n y , 7-
Up;Canada Dry Bottling Company, 
Slroh Brewery Company, and Ver-
nor's, Inc., tor their support and assis-
tance; and all of the stores, markets 
and companies who made it possible 
for their representatives and Iheir 
spouses and their guests lo be with us 
on this eventful evening. 

Purpose of the awards is to give due and proper recognit ion to those persons 
w h o have excelled in service to their employers, retailers, the communi ty , and 
the total food and beverage industries, in the spirit of progress and the Ameri-
can free enterprise system. 

COMMUNITY LEADERS w h o were honored w i th Distinguished Service Awards. Left to r ight: Senator Mike O'Brien; Sena-
tor Gil D iNel lo ; Wayne County Sheriff Wi l l iam Lucas; Sam Logan, Michigan Chronic le; Louis Stephen, Stephen's Nu-Ad. 
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FORMER AFD PRESIDENT, Harvey Weisberg, center, is shown above, w i th cur-
rent president Tony Munaco and his wi fe Fran. 

BELOW: Ray Kowalski, Goebel division of Stroh Brewery Company, reaches for a 
serving spoon, to sample tasty hors d'oeuvres, dur ing the cocktai l hour. Ray's 
wi fe, June, right, seems to be trying to help. 

INC THE MANY prominent pol i t ical and civic figures who attended the 
ids D inner were State Representatives Stan Stopsczynski and Ted 
iczynski, shown in the photo above, w i th their wives, Donna, left, and Judy, 
κ right. 

GE GEORGE BASHARA, JR., Michigan Court of Appeals, one of the evening's 
ters, is pictured on the right.. 

)W: Judge Tom Van Tiem, Detroit District 
t, former Michigan Liquor Control Commis-

and survivor of the AFD Golf Out ing 
it", is shown wi th his wife, Helen. 
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MOHAWK 
VODKA 

sold over 6 , 4 0 0 , 0 0 0 
bottles last year 

Mohawk Vodka 80-100 Proof 
Made from 100% grain neutral spirits 

MOHAWK LIQUEUR CORP., DETROIT, MICH. 

6 Out Of 10 Bad Checks 
Are Cashed In Food Stores 

On a daily basis, 400,000 bad 
checks are cashed, nationwide, and 
more than 6 out of 10 are cashed in 
retail food stores, according to a re-
cent item in NASfT Showcase maga-
zine. This is another reminder to ex-
ercise stricter check cashing security. 
The con artists are always sharpening 
their techniques. 

Know the customer. Check his 
identi f icat ion carefully, and remem-
ber that Social Security cards and 
driver's licenses are not f i rm proof of 
iden t i t y . Watch for erasures and 
other alterations. If the check already 
is endorsed, ask the payee to endorse 
it again and then compare the two 
signatures. 

Have a rubber stamp pad. If 
there is cause for doubt about the 
customer, have him ink his thumb or 
index finger and ask h im to place the 
impr int under the signature on the 
face of the check, or under the en-
dorsement on the back. A bogus 
check man wi l l flatly refuse to do 
this. However, no honest person 
should have any unfavorable reac-
t ion to such a means of identifying 
himself. 

Study the customer. If he talks 
too much when present ing the 
check, he may be trying to distract 
your attention. 

Watch how he handles the 
check. If he holds it between his 
fingers like a cigarette, his reason 
may be to keep fingerprints off the 

check. Watch how he endorses the 
check and whether he holds it down 
wi th the heel of his hand instead of 
his fingers. 

Get the phone number. Check 
his i den t i f i ca t i on by ca l l i ng that 
number to verify his residence, or 
check the phone book under his 
name to make sure that his phone 
and address match those he provides 
as identi f ication. 

Identify the check. If it's a 
payroll check, make sure the comp-
any upon which it is drawn actually 
exists. Ask the payee to show a badge 
or other identi f ication to prove that 
he is an employee of the f irm. 

Never cash checks for transient 
trade. Know the customer, but if this 
proves a bad idea, demand iden-
t i f i ca t i on w i t h a recent date — 
anything that proves the passer to be 
a local cit izen and not someone pass-
ing through. 

Resort to trickery. Claim to 
know someone who works at the 
same f i rm as the payee. If he pretends 
to know someone whose name you 
made up, refuse to cash his check. 

Beware of all gimmicks, partic-
ularly those that are accompanied by 
large checks, such as idea awards 
and Christmas bonuses. 

Finally, never drop your guard. 
Professional check forgers know 
these same rules and are always 
devising new ways to get around 
them and into your cash register. 

THE TEST OF TIME! 

99 YEARS 
OF SUCCESSFUL SERVICE 

to Slaughter Houses, 
Wholesale and Retail Markets 

and Locker Plants 
Whatever your problems may be, call: 

• Darling & Company · 
3350 Greenfield Road 

WA 8-7400 
Melvindale, Michigan 

P.O. Box 329 
Main Post Office 

Dearborn, Michigan 
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M E M B E R S 0 F A S S O C I A T f D F O O D D E A L E R S 

TAKE A LOOK AT THE HEALTH CARE SERVICES 
AVAILABLE TO SUBSCRIBERS OF 

MICHIGAN HMO PLANS, INC. 

m i c h i g a n 

ι Corporator 

PLAN BENEFITS PLAN FACTS 
No Co-Payments or Deductibles 

Unlimited Office Visits 

Physical Examinations 

Unlimited Hospitalization 
(semi-private room accommodations) 

Prescription Drugs 

Maternity Care (Pre and Post-natal) 

X-Ray and Lab Services 

Immunizations 

Skilled Nursing Home Care 

24-Hour Etaergency "Hot Line" 

Complete and 

Michigan HMO Plans has over 35 Health 
Centers located in Wayne, Oakland and 
Macomb Counties. 

Michigan HMO Plans provides Health Care 
services to 35,000 Subscribers in the 
Tri-County area. 

Michigan HMO Plans has 250 pharmacy loca-
tions throughout the Tri-County area. 

Michigan HMO Plans has 500 Participating 
Physicians and Allied Health Care Profes-
sionals to provide services to our 
Subscribers. 

Michigan HMO Plans offers these benefits 
to groups of two (2) employees or more. 

Mail for Details 

hmsA 
ASSOCIATED FOOD DEALERS 
125 West Eight Mile Road 
Detroit, Michigan 48203 

No. of employees 

Name 

Address 

City MI Zip 

OR CALL 

Telephone 

2200 Edison Plaza 
961-1610 

MICHIGAN HMO PLANS, INC. 
660 Plaza Drive Detroit, Michigan 48226 
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You And The Law 
PETER J. BELLANCA, Esq. 

AFD Legal Counselor 

HERE'S HOW LONG 
YOU SHOULD KEEP RECORDS FOR IRS PURPOSES 

In these times of cont inuing 
Government Regulat ion and the 
necessity of repor t ing to var ious 
Government Agencies, the small busi-
nessman is confronted wi th a new 
and unique problem — which busi-
ness records must he keep, and wh ich 
bus iness reco rds can safely be 
destroyed. The businessman that 
maintains an accurate and complete 
set of records can fall back on them to 
prove facts in order to support his 
pos i t ion regarding income taxes, 
Michigan single business taxes, labor 
m a t t e r , w o r k m e n s c o m p e n s a t i o n 
claims, etc. 

First of all, the businessman 
should determine what wou ld be in 
his best interests and set the policy 
accordingly. The legal requirements of 
keeping records can change from 
time to time. 

BUSINESS RECORDS: If you are 
incorporated or if your are a part-
nership, it is advisable to keep the 
fol lowing records so long as you are in 
business. 

1. Articles of Incorporat ion and 
related By-laws and certif icates. 

2. Partnership Agreements and 
Certificates of Co-Partnership. 

3. Stock records (if you are a 
c o r p o r a t i o n ) a n d r e l a t e d 
Shareholder lists; or, if you are a 
partnership, partnership lists stating 
shares of the partners. 

4. Minute books and/or minutes 
of partners meetings. 

5. Deeds, mortgages, leases and 
land contracts. 

6. Licenses, franchise agree-
ments, security agreements, bank fi-
nancing documents. 

7. State and Federal Income Tax 
Returns. 

8. General ledgers and journals. 

REQUIREMENTS OF FEDERAL 
L A W : M o s t F e d e r a l A g e n c i e s 
prescribe through their regulations 
the type of records that should be 

kept. If you are dealing wi th Govern-
mental Agencies, you should consult 
w i t h them d i rec t ly as to w h i c h 
records you are required to keep. It 
wou ld be impossible to try to deline-
ate those records wh ich must be kept 
by the many varied agencies. If you 
have any particular request, you can 
apply to the Superintendent of Docu-
ments, Government Printing Office, 
Washington, D.C. 20402, for a "Guide 
To Record Retention Requirements 
Published by the Federal Registrar". It 
costs $ l .00. 

We can, however, discuss those 
records wh ich are applicable to all of 
us, and that is the IRS. The Regulations 
of the Internal Revenue Service re-
quire that taxpayers, subject to in-
come tax, must keep such records as 
are necessary to establish the amount 
of gross income, deduc t ions and 
credit shown on any income tax 
return. These records must be kept so 
long as the contents thereof are 
material. Therefore, records regarding 
your inventory , records regarding 
depreciation of property used in your 
trade or business should all be kept so 
long as they are applicable. For exam-
ple, if you are depreciating a piece of 
equipment over a five year period, 
your records should be retained of 
that depreciation for the five year 
period. Likewise, records pertaining 
to the administration of any pension 
or profit sharing plan should be re-
tained so long as the plan is in effect, 
although there is a min imum of a five 
year requirement for such plans, pur-
suant to the regulations of the Labor 
Department. 

Employers claiming a refund, 
credit, or statement of tax under FICA 
must keep pertinent records for four 
years after the date the claim is filed. 
Likewise, you are required to keep 
general records for a variety of 
e m p l o y m e n t tax r e t u r n s fo r a 
min imum of four years after the due 
date of the tax for the return period to 

wh ich the records relate or the date 
the tax is paid, whichever is later. 

In general, it is a good policy to 
keep all records relating to income 
and deductible expenses for a period 
of not less than three but preferably 
five years. There is a three year restric-
t ion on the IRS for reopening income 
tax returns, except in cases of fraud. 
Then there is no l imitation on their 
right to reopen a tax case, except for 
five years after the discovery of the 
fraud. 

Generally speaking, when we 
refer to records, we are referring not 
only to books of original entry, but 
also supporting documentat ion such 
as entertainment and travel expenses 
are always under high scrutiny by the 
internal Revenue Service. Accurate 
and complete records of such expen-
ditures should be maintained setting 
forth the date, names of persons and 
business purposes. 

THE LABOR DEPARTMENT: 
Employers subject to wage and hour 
laws should keep records containing 
important employee information such 
as payroll certificates, notices, Union 
Agreements, and other wage agree-
ments for at least three years. The 
basic e m p l o y m e n t and e a r n i n g 
records, including records of deduc-
tions or additions to pay, must be 
preserved for at least two years. That 
is the Federal Regulation. In Michigan, 
however, these records should be 
kept for six years. Employers subject 
to chi ld labor provisions of the Wage 
and Hour Law, must keep the Certifi-
cates of Age tor all employed minors 
until such minors terminate employ-
ment . Further, employers making 
retroactive payment of wages under 
the Wage and Hour Law, must 
preserve the receipt forms for three 
years. 

If your company has a pension 
or profit sharing program and is re-
quired to report pursuant to the Labor 
Management Report ing and Dis-
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closure Act of 1959, it must keep and 
retain such records as wil l provide in 
sufficient detail the necessary basic 
information and data from which the 
documents filed may be checked for 
not less than five years after filing. 

EQUAL EMPLOYMENT OPPOR-
TUNITY COMMISSION: Employers 
subject to the Civil Rights Act regard-
ing equal employment opportunity 
must keep records of hiring, promo-
tion, demotion, transfer, lay-off or ter-
mination, and the rates of pay for six 
months from the date of making the 
record or the taking of the personnel 
action. 

SOCIAL SECURITY: Employers 
should keep for four years after the 
due date of the tax, copies of the 
return, schedules of statements filed 
in connection with Social Security 
Taxes, as wel l as records of all 
remuneration made to employees and 
subject to the Federal Insurance Con-
tributions Act. Likewise, Employers 
subject to the Federal Unemployment 
Tax Act should keep for tour years 
after the due date of the tax, such 
records as can establish the total 
payro l l paid to emp loyees , the 
amount of the payrol l , and the 
amount of contributions paid into the 
State Employment Fund. 

M I C H I G A N LAW: So far as 
Michigan Law is concerned, you 
should keep all records required for a 
period longer than the applicable 
Statute of Limitations. Any records 
relating to written or oral contracts 
should be kept a minimum of six 
years. Documents affecting title of the 
property should be kept a minimum 
of fifteen years Records of Court 

ludgment should be kept for a period 
of ten years. Promissory Notes should 
be kept for a period of six years, as 
well as records of open accounts, and 
wage records. 

Regarding Michigan Taxes, you 
are required to maintain records sup-
porting Business Activities Tax or 
Single Business Tax for at least six 
years from the date of the taxes due. 
Likewise, with Michigan Income Tax, 
you should keep records for three 
years, which is the Statute of Limita-
tions on such tax. It should be noted, 
however, that the Statute of Limita-
tions on Michigan Income Tax is sus-
pended during which a Federal In-
come Tax is being contested. 

Cigaret te and t o b a c c o tax 
records must be kept at least three 
years. 

E m p l o y m e n t S e c u r i t y Tax 
records should be kept three years. 
Sales and Use Taxes are required to be 
kept for a period of four years. 

G o o d r e c o r d k e e p i n g is a 
burden on the small businesman. It 
takes time, it takes money, and is 
c u m b e r s o m e . H o w e v e r g o o d 
recordkeeping can also prove a boun-
ty to the small businessman because it 
provides a base upon which your ac-
countants and tax counsel can take 
the greatest tax benefit which is pro-
vable in the future. 

• · · 
AFD members and their employees 
can get FREE assistance wi th legal 
problems, in pr ivate, con f iden t ia l 
sessions w i t h members of Peter 
Bellanca's law f i rm. Phone AFD, 
366-2400, for appointment. 

THE WAYNE SOAP 
COMPANY 

GROWING THRU GIVING GOOD SERVICE 

AFD MEMBER 

BUYERS OF BONES, FAT, 
TALLOW, AND RESTAURANT GREASE 

PHONE: 842-6000 
DETROIT, MICHIGAN 48217 

" I 'M SAVING 15t 
ON EVERY OALLON OF 
GAS I BUY." 

" I 'm doing four simple 
things to save gaso l ine— a n d 
it's like getting a 15<s discount 
on every gallon! 

"Slowing down from 70 to 
55 mph on the highway saves 
me a gallon. Keeping my car 
tuned saves 4c a gallon. And 
I 'm saving another nickel a gal-
lon by using radial tires and 
keeping them correctly inflated." 

For a free booklet with 
more ways to save energy and 
money, write "Energy , " Box 
62, Oak Ridge, T N 37830. 

W e c a n ' t a f f o r d t o w a s t e it . 
U.S. Department of Energy 

GOOD COOKS 
BEAT INFLATION 

THEY BUY 
CLABBER 

GIRL 
. Exc lus ive ly 
known as the 

baking powder 
with the 

Balanced 
Double Action! pomm 
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Our 6th Annual Was a Perfect Golf Outing 
Shown here are a few of the more than 150 duffers (and some golfers) who enjoyed perfect weather and ideal playing 
condit ions at AFD's 6th Annual Golf Out ing, held at Hil lcrest Country Club, Mt . Clemens, last August. The day's fun and 
golf was fo l lowed by an evening dinner, and many prominent notables d ined wi th AFD members and their guests. Iggy 
Galante, and his commit tee; Mike Simon, Art Simon, Carl Leonhard, Ty Place, Izzy Mal in , Tony Munaco, Phil Lauri and 
Phil Saverino, handled all of the necessary details. Flawlessly. 
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AFD Program Could Save Members 
40% to 60% In Worker's Comp Premiums 

At a wel l at tended general mem-
bership meeting of Associated Food 
Dealers held recently, members were 
given an updated progress report on 
the status of AFD's Se l f - Insured 
Worker 's Compensat ion Program. 

lames Duff , of Creative Risk 
Management Corporat ion prov ided 
an overv iew of the program and 
answered many interesting questions 
asked by the members. He also re-
ported that $350,000 in premiums had 
been commi t ted to the program, to 
date, w i th another $50,000 in process. 
AFD's goal was to begin the program 
w i th part icipant premiums in excess 
of $550,000 — thus, the goal has 
almost been attained. 

Several members signed into 
the program fo l lowing the meeting. 

AFD president, Tony Munaco , 
urges members to support this pro-
gram, because it cou ld ult imately save 
participants f rom 40% to 60% of the 
premiums they are now paying. T h e 
sooner our members get their forms 
in," said Munaco, " the sooner they'l l 
begin to reduce the cost of their 
worker 's c o m p insurance payments." 

AFD members w h o w o u l d like 
to know more about this impor tant 
program can get answers f rom our 

agents: Keith Tappan, at (313) 354-
0023; and Liz Schaefer, at (313) 
792-6355; or phone the AFD office. 

DETROIT 
RENDERING 
COMPANY 

SUPERIOR SERVICE — TOP MARKET VALUES 

SINCE 1850 

1923 FREDERICK, DETROIT 
571-2500 

"First We Render Service!" 

AFD MEMBER 

THANK YOU! 
We extend our sincere thanks 

to the trade 
for your wonderful cooperation 

in making our third consecutive giant 
Centsible Super Saver Sweepstakes 

a complete success! 

Paul Inman Associates, Inc. 
Food Brokers 

30095 Northwestern Highway · P.O. Box 1600, Farmington Hills, MI 48018 

ι he Food Dealer, Fall, 1981 / Page 17 



i r a u M 
Accurate . . dependable . . efficient 
.. that's Washington Inventory 
Service. Whether you're an 
independent store owner or business 
manager of a large chain, WIS 
personnel are trained to handle your 
inventory needs . . . shelf by shelf 
totals, instant totals,category totals, 
comparisons to last year,quick 
turnaround. 

Since 1953. we've grown to 60 
offices nationwide. Each office is 
locally managed, so you get 
personalized service during your 
all-important inventory . . backed 
by the expertise of our area and 
division managers. Give us a call 
and ask us about our record 
of service. 

We're the inventory experts! 

WASHINGTON INVENTORY SERVICE 
SINCE 1953 

17117. West Nine Mile Road 
Southfield 48075 

Phone: (313) 557-1272 
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Seven New Supplier 
Members Join AFD 

The Associated Food Dealers, Mich igan 's largest 
f ood and beverage associat ion and service organizat ion, 
represent ing over 3,100 members, wishes to w e l c o m e 
aboard seven new suppl ier members to the associat ion. 
Their names, addresses and phone numbers are as 
fo l lows : 

AMERICAN MAILERS, mailers and distr ibutors of 
handbi l ls, 100 American Way, Detroi t , Mich. 48209; phone: 
( J I 3) 842-4000. 

ATLAS A U T O LEASING, INC., leasers of automobi les, 
22520 W. Eight Mi le Rd„ Southfield, Mich. 48034; phone: 
(31.5) 353-3170. 

BEAVER M E C H A N I C A L SERVICES, a u t o a n d 
mechanical repair and maintenance services, 17437 Third 
St., Detroi t , Mich. 48203; phone: (313) 342-1616. 

FRANK P. McBRIDE, JR., INC., insurance agency, 
15001 E. Warren, Detroi t , Mich. 48224; phone: (315) 
886-4460. 

MELROSE LINEN SERVICE, INC., laundry service 
company, 6401 E. Davison, Detroi t , Mich. 48212; phone: 
(31.5) 366-7700. 

OSCAR MAYER & COMPANY, meat processor and 
dist r ibutor , 141.59 Farmington Rd., Livonia, Mich , 48154; 
phone: (.513) 421-9030. 

These, new members, and all AFD suppl ier and ser-
vice members, and advertisers, deserve your suppor t and 
patronage. Please refer to the AFD Suppliers' D i rec tory 
on page 19 of ten. In fact, c l i p it out of The Food Dealer 
and post near your phone. 

WHY FUSS WITH COUPONS 
WHEN THE AFD 

COUPON REDEMPTION CENTER 
CAN DO THE JOB FOR YOU? 

Mail your coupons or drop them off at: 

β Associated Food Dealers 
@ 125 W. Eight Mile Road 

Detroit, Michigan 48203 
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Support These AFD Supplier Members 
Unless indicated otherwise, all phone numbers are in area code (313) 

• A S S O C I A T I O N S 
American Lamb Council 5 9 2 - 1 1 2 7 

• BAKERIES 
Archway Cookies 5 3 2 - 2 4 2 7 
Awrey Bakeries 522-1100 
BSC Distributors 8 4 3 - 2 8 9 8 
Entenmann's 4 6 4 - 8 0 0 8 
Grennan Cook Book Cakes 8 9 6 - 3 4 0 0 
Grocers Baking t o . (Oven Fresh) 5 3 7 - 2 7 4 7 
independent Biscuit Company 5 8 4 - 1 1 1 0 
Koepplinger's Bakery. Inc 967-2020 
Me & Mine Thrifty Bakery 8 6 2 - 5 7 4 5 
Fred Sanders Company 8 6 8 - 5 7 0 0 
Schafer Bakeries (517) 3 8 6 - 1 6 1 0 
Taystee Bread 8 9 6 - 3 4 0 0 
Vincent Trescone Company 9 7 7 - 6 6 3 4 
Wonder Bread 9 6 3 - 2 3 3 0 

• BEVERAGES 

Action Distributing Company 5 9 1 - 3 2 3 2 
Anheuser-Busch, Inc 6 4 2 - 5 8 8 8 
Bellino's Quality Beverages 6 7 5 - 9 5 6 6 
Canada Dry Corporation 9 3 7 - 3 5 0 0 
Harvey W Ewald S Assoc 5 2 7 - 1 6 5 4 
Coca-Cola Bottl ing Company 8 9 7 - 5 0 0 0 
J. Lewis Cooper Co 8 3 5 - 6 4 0 0 
0 Β D Inc 8 3 4 - 7 1 7 0 
Faygo Beverages 9 2 5 - 1 6 0 0 
G. Heileman Brewing Co 9 4 1 - 0 8 1 0 
Home Juice Company 9 2 5 - 9 0 7 0 
Hubert Distributors, Inc 8 5 8 - 2 3 4 0 
Kozak Distributors. Inc 9 2 5 - 3 2 2 0 
Don Lee Distributors. Inc 5 8 4 - 7 1 0 0 
L & L Wine Company 4 9 1 - 2 8 2 8 
Harold P. Meloche Company 5 3 4 - 1 8 6 0 
Metes & Powers, Inc 6 8 2 - 2 0 1 0 
Metroplex Beverage Corp 8 9 7 - 5 0 0 0 
Miller Brewing Company 4 6 5 - 2 8 6 6 
Mohawk Liqueur Corp 9 6 2 - 4 5 4 5 
Needham & Nielsen Sales 4 7 6 - 8 7 3 5 
O'Donnell Importing Company 3 8 6 - 7 6 0 0 
Pabst Brewing Company 5 2 5 - 7 7 5 2 
Pepsi-Cola Bottl ing Company 3 6 2 - 9 1 1 0 
Jos. Schlitz Brewing Co 5 2 2 - 1 5 6 8 
Seagram Distillers Co. 3 5 4 - 5 3 5 0 
Seven-Up Bottl ing Company 9 3 7 - 3 5 0 0 
Spirits Marketing. Inc 3 9 3 - 2 2 2 0 
SquirtPak Sun-Glo Pop (616) 3 9 6 - 2 3 7 1 
Stroh Brewery Company 2 5 9 - 4 8 0 0 
H.J. Van Hollenbeck Distributors 4 6 9 - 0 4 4 1 
Vernor's RC Cola 8 3 3 - 8 5 0 0 
Viviano Wine Importers 8 6 3 - 1 6 0 0 
Hiram Walkers, Inc 8 5 1 - 4 8 0 0 
Warner Vineyards ( 6 1 6 ) 6 5 7 - 3 1 6 5 
Wayne Distributing Co 4 2 7 - 4 4 0 0 
Vic Wertz Distributing Company 2 9 3 - 8 2 8 2 
E.J. Wieferman Co 5 2 1 - 8 8 4 7 

• BROKERS. REPRESENTATIVES 
Acme Food Brokerage 9 6 8 - 0 3 0 0 
Allstate Sales-Marketing, Inc 5 3 5 - 2 0 7 0 
American Food Associates 4 7 8 - 8 9 1 0 
Bob Arnold & Associates 6 4 6 - 0 5 7 8 
B-W Sales 5 4 6 - 4 2 0 0 
Conrady-Greeson & Associates 3 3 5 - 2 0 8 8 
Continental Food Brokerage 5 2 5 - 1 1 20 
Embassy Distributing 3 5 2 - 4 2 4 3 
Harold M. Lincoln Co 4 7 7 - 0 9 0 0 
Paul Inman Associates. Inc 6 2 6 - 8 3 0 0 
Interstate Marketing Corporation 3 4 1 - 5 9 0 5 
McMahon & McDonald 4 7 7 - 7 1 8 2 
Marks & Goergens. Inc 3 5 4 - 1 6 0 0 
Merit Sales Corporation 5 6 9 - 3 6 3 4 
Mid-America Food Brokers 4 7 8 - 8 8 4 0 
Nationwide Food Brokers 5 6 9 - 7 0 3 0 
Northland Marketing 3 5 3 - 0 2 2 2 
Peterson & Vauyhan, Inc 4 7 8 - 6 8 0 0 
The Pfeister Company 5 9 1 - 1 9 0 0 
Regale Importing & Brokers 8 6 2 - 0 6 9 5 
Sahakian, Saim & Gordon 9 6 8 - 4 8 0 0 
Sosin Sales Company 5 5 7 - 7 2 2 0 
Stark & Company 3 5 8 - 3 8 0 0 
James K, Tamakian Company 3 5 2 - 3 5 0 0 

• CANDY & T O B A C C O 

Fontana Brothers. Inc 8 9 7 - 4 0 0 0 

J & J Wholesale Tobacco & Candy 7 5 4 - 2 7 2 7 
Quality Distributors 5 3 8 - 2 9 6 1 
Wolverine Cigar Company 5 5 4 - 2 0 3 3 

• CATERING H A L L S 
Royalty House of Warren 2 6 4 - 8 4 0 0 
The Southfield Manor 3 5 2 - 9 0 2 0 
Thomas Manor 7 7 1 - 3 3 3 0 

• DAIRY PRODUCTS 

The Borden Company 5 8 3 - 9 1 9 1 
Tom Davis a Sons Dairy 894-0022 
Detroit City Dairy, Inc 8 6 8 - 5 5 1 1 
Detroit Pure Milk (Farm Maid) 8 3 7 - 6 0 0 0 
Grocer's Dairy Company (616) 2 4 3 - 0 1 7 3 

McDonald Dairy Company (313) 2 3 2 - 9 1 93 
Melody Farms Dairy 5 2 5 - 4 0 0 0 
Najor's Dairy Company 8 6 1 - 7 0 5 0 
Stroh s Ice Cream 9 6 1 - 5 8 4 3 
Vitale Dairy Services 7 5 5 - 0 1 2 0 
Weiss Distributors, Inc 5 5 2 - 9 6 6 6 
Wesley's Quaker Maid. Inc 8 8 3 - 6 5 5 0 
Ira Wilson & Sons Dairy 8 9 5 - 6 0 0 0 

• C O U P O N REDEMPTION CENTER 
Associated Food Dealers (313) 3 6 6 - 2 4 0 0 

• DELICATESSEN 

Dudek Deli Foods (Quaker) 8 9 1 - 5 2 2 6 
Specialty Foods Company 8 9 3 - 5 5 9 4 
Winchester Foods, Inc 3 4 8 - 7 7 5 0 

• DENTISTS 
Dr. Robert Rizk Associates 6 4 7 - 5 4 3 4 

• EGGS & POULTRY 

Eastern Poultry Company 8 7 5 - 4 0 4 0 
Linwood Egg Company, Inc 5 2 4 - 9 5 5 0 
Napoleon Foods 8 9 2 - 5 7 1 8 
Orleans Poultry Company 9 3 1 - 7 0 6 0 

• FISH & SEAFOOD 
Great Lakes Fish & Seafood 3 6 6 - 6 0 5 0 

• F L O R I S T S 
Livernois-Davison Florist 9 3 3 - 0 0 8 1 

• FRESH PRODUCE 
Cusumano Bros. Produce Company 9 2 1 - 7 1 0 0 
Hadley Fruit Orchards 5 6 9 - 7 0 3 0 
Tony Serra & Sons Produce 7 5 8 - 0 7 9 1 
Faro Vitale & Sons 3 9 3 - 2 2 0 0 

• ICE PRODUCTS 
Midwest Ice Corp 8 6 8 - 8 8 0 0 

• IMPORTERS-EXPORTERS 

Dalaly - International & Asso 3 5 3 - 2 7 2 2 
Energy International Corp 3 6 2 - 4 2 6 6 

• INSECT C O N T R O L 

Nu-Method Pest Control Service 8 9 8 - 1 5 4 3 
Rose Exterminating Company 5 8 8 - 1 0 0 5 

• INVENTORY. TAXES. BOOKKEEPING 

Abacus Inventory Specialist 3 6 2 - 3 1 1 0 
Approved Inventory Specialists Co 571 -71 55 
Gohs Inventory Service 3 5 3 - 5 0 3 3 
George R. Shamie, CPA 4 7 4 - 2 0 0 0 
Washington Inventory Service 5 5 7 - 1 2 7 2 

• INSURANCE, PENSION PLANS 

Blue Cross, Blue Shield of Michigan 2 2 5 - 8 0 0 0 
Ward S. Campbell, Inc (616) 5 3 1 - 9 1 6 0 
Frank P. McBride, Jr., Inc 8 8 6 - 4 4 6 0 
Michigan HMO Plans 9 6 1 - 1 6 1 0 
Mutual of Omaha 5 6 9 - 2 2 0 0 
K.A. Tappan & Associates 3 5 4 - 0 0 2 3 

• L A W FIRMS 

Bellanca, Beattie, DeLisle 3 8 2 - 1 1 0 0 

. LEASING COMPANIES 
Atlas Auto Leasing 3 5 3 - 3 1 7 0 

• MANUFACTURERS 
Carnation Company 8 5 1 - 8 4 8 0 
Del Monte Foods 9 6 8 - 1 1 1 1 
General Foods. Corporation 4 2 7 - 5 5 0 0 
General Mills. Inc 3 5 4 - 6 1 4 0 
Green Giant Company ( 3 1 3 ) 8 7 9 - 0 9 3 1 
Kellogg Sales Co 8 5 5 - 1 0 6 0 
Kraft Foods 2 6 1 - 2 8 0 0 
Nabisco, Inc 4 7 8 - 1 4 0 0 
Prince Macaroni of Michigan 7 7 2 - 0 9 0 0 
Procter & Gamble Company 3 3 6 - 2 8 0 0 
Ralston Purina Company 4 7 7 - 5 8 0 5 
Red Pelican Food Products, Inc 9 2 1 - 2 5 0 0 
Shedd Food Products 8 6 8 - 5 8 1 0 
Velvet Food Products 9 3 7 - 0 6 0 0 

. MEAT PRODUCERS, PACKERS 

Ed Barnes Provisions 5 6 7 - 7 3 3 7 
Dart Meats 8 3 1 - 7 5 7 5 
Detroit Veal & Lamb, Inc 961 - 1 2 4 8 
Flint Sausage Works (Salays) . . . . (1) 2 3 9 - 3 1 79 
Frederick Packing Company 8 3 2 - 6 0 8 0 
Glendale Foods 9 6 2 - 5 9 7 3 
Guzzardo Wholesale Meats. Inc 8 3 3 - 3 5 5 5 
Hartig Meats 8 3 2 - 2 0 8 0 
Herrud & Company ( 6 1 6 ) 4 5 6 - 7 2 3 5 
Hygrade Food Products 4 6 4 - 2 4 0 0 
Kowalski Sausage Company, Inc 8 7 3 - 8 2 0 0 
L — K — L Packing Company 8 3 3 - 1 5 9 0 
Oscar Mayer & Company 4 2 1 - 9 0 3 0 
M&G Foods, Inc 8 9 3 - 4 2 2 8 
Maxwell Foods. Inc 9 2 3 - 9 0 0 0 
Metro Packing Company 2 5 9 - 8 8 7 2 
Midwest Sausage & Corned Beef 8 7 5 - 8 1 8 3 

Naser International 4 6 4 - 7 0 5 3 
Peschke Sausage Company 3 6 8 - 3 3 1 0 
Peter Eckrich & Son, Inc 9 3 7 - 2 2 6 6 
Potok Packing Company 8 9 3 - 4 2 2 8 
Regal Packing Company 8 7 5 - 6 7 7 7 
Weeks & Sons (Richmond) 7 2 7 - 3 5 3 5 
Winter Sausage Manufacturers 7 7 7 - 9 0 8 0 
Wolverine Packing Company 5 6 8 - 1 9 0 0 

• MEDIA 

The Daily Tribune. Royal Oak .. 
Detroit Free Press 
The Detroit News 
Food Dealer Magazine 
The Macomb Daily 
Observer & Eccentric Newspapers 
Port Huron Times Herald 
WDIV-TV 
WJBK-TV 
WWJ-AM-FM 

• N O N - F O O D DISTRIBUTORS 
Cleanway Products 8 3 4 - 8 4 0 0 
Household Products. Inc 6 8 2 - 1 4 0 0 
Ludington News Company 9 2 5 - 7 6 0 0 
Nationwide Food Brokers 5 6 9 - 7 0 3 0 

• OFFICE SUPPLIES EQUIPMENT 

City Off ice Supplies, Inc 8 8 5 - 5 4 0 2 

• P O T A T O CHIPS AND NUTS 

Better Made Potato Chips 9 2 5 - 4 7 7 4 
Frito-Lay, Inc 2 7 1 - 3 0 0 0 
Kar-Nut Products Company 5 4 1 - 7 8 7 0 
Superior Potato Chips 8 3 4 - 0 8 0 0 
Variety Nut & Date 2 6 8 - 4 9 0 0 

• PROMOTION 
Action Adv. Dist. & Mailing Company . . . 9 6 4 - 4 6 0 0 
American Mailers 8 4 2 - 4 0 0 0 
Bowlus Display Company (signs) 2 7 8 - 6 2 8 8 
J.H, Corporation 5 8 2 - 2 7 0 0 
Stephen's Nu-Ad Advertising & Prom 5 2 1 - 3 7 9 2 
Stanley's Adv. & Distributing Company . 9 6 1 - 7 1 7 7 

• REAL ESTATE 

Butts & Company 6 4 4 - 7 7 1 2 
Earl Keim Realty. North 5 5 9 - 1 3 0 0 
Kryszak Enterprises 3 6 2 - 1 6 6 8 
O'Rilley Realty & Investments 6 8 9 - 8 8 4 4 

• RENDERERS 

Darling 4 Company 9 2 8 - 7 4 0 0 
Detroit Rendering Company 5 7 1 - 2 5 0 0 
Wayne Soap Company 8 4 2 - 6 0 0 2 

• SERVICES 
American Express Company 6 2 4 - 3 5 3 9 
Atlantic Saw Service Co (800) 631 - 7 6 5 0 
Beaver Mechanical Services 3 4 3 - 1 6 1 6 
Comp-U Check 5 6 9 - 1 4 4 8 
Gulliver's Travel Company 5 6 7 - 2 5 0 0 

Melrose Linen Service 3 6 6 - 7 7 0 0 
Print-Guard Thumbprints 3 4 3 - 0 2 2 2 
A.J. Shaheen Electric Company 8 8 5 - 3 6 7 0 
Swiss-Clean. Inc. (Taski) 3 4 8 - 6 1 0 0 

• SPICES AND E X T R A C T S 

Rafal Spice Company 9 6 2 - 6 4 7 3 

• . STORE SUPPLIES AND EQUIPMENT 

AAA Pallet Company 8 9 2 - 4 3 6 0 
Almor Corporation 3 9 9 - 3 3 2 0 
Belmont Paper & Bag Co ... 491 - 6 5 5 0 
Fraza Equipment, Inc 7 7 8 - 6 1 1 1 
Great Lakes Cash Register, Inc 3 8 3 - 3 5 2 3 
Hobart Corporation 5 4 2 - 5 9 3 8 
Hussman Refrigeration, Inc 4 7 1 - 0 7 1 0 
Lepire Paper & Twine Company 9 2 1 - 2 8 3 4 
Liberty Paper & Bag Company 9 2 1 - 3 4 0 0 
Multi Refrigeration. Inc 3 9 9 - 3 1 0 0 
Pappas Cutlery 4 Grinding 9 6 5 - 3 8 7 2 
Toledo Scale Company 5 8 8 - 4 4 1 0 

• WHOLESALERS, F O O D DISTRIBUTORS 

Associated Grocers of Mich (517) 6 9 4 - 3 9 2 3 
Bay City Milling & Grocer Co (517) 8 9 2 - 5 5 9 3 
Central Grocery Company (1) 2 3 5 - 0 6 0 5 
Jerusalem Falafil Mfg. Co 5 9 5 - 8 5 0 5 
Kramer Food Company 5 8 5 - 8 1 4 1 
Kaplan's Wholesale Food Service 9 6 1 - 6 5 6 1 
Leddy Wholesale Co 2 7 2 - 2 2 1 8 
Μ & Β Distributing Co (1) 7 6 7 - 5 4 6 0 
Nor Les Sales. Inc 6 7 4 - 4 1 0 1 
Rainbow Ethnic & Specialty Foods 3 4 5 - 3 8 5 8 
Raskin Foods, Inc 7 5 9 - 3 1 1 3 
Scot Lad Foods, Inc (419) 2 2 8 - 3 1 4 1 
Spartan Stores. Inc (616) 8 7 8 - 2 0 0 0 
Super Food Services, Inc (517) 8 2 3 - 8 4 2 1 
United Wholesale Grocery Co . . . (616) 8 7 8 - 2 2 7 6 
Viking Food Stores, Inc (616) 7 7 2 - 3 1 5 1 
Abner Wolf. Inc 5 2 5 - 7 0 0 0 

. 5 4 1 - 3 0 0 0 

. 2 2 2 - 6 4 0 0 

. 222-2000 

. 3 6 6 - 2 4 0 0 
. . 2 9 6 - 0 8 1 0 

5 9 1 - 2 3 0 0 
(1) 9 8 5 - 7 1 7 1 

2 2 2 - 0 4 4 4 
. , 5 5 7 - 9 0 0 0 

. 2 2 2 - 2 6 3 6 
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There's 
more than one way to 

Stroh-A-Party 
The Stroh-A-Party season is here 

and it's shaping up as the best one 
ever. 

The reason is simple: more and 
more people are picking up more 
and more Stroh's.And not just in six-
packs. But in Stay Cold 12-packs, 
and 24-can Strohcases, as well. 

Our big advertising and promo-
tional campaign will keep the party 
going. And so will the great taste of 
Stroh's. 

But you have to do your part. 
Just keep plenty of Stroh's on 

hand, in all the popular packs. And 
if you run low. call your Stroh dis-
tributor fast. 

Remember, every time your cus-

THE STROH BREWERY COMPANY, DETROIT, MICHIGAN 
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